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STARTUP CORPORATE EDTECH ENTERPRISE DIGITAL AGENCY RETAIL MEDIA STUDIO SAAS FINTECH FOODTECH

WE LIVE OUR BEST LIVES EXCELLING
AT DESIGN AND BRANDING, ADVERTISING,
WEB DEVELOPMENT AND EVERYTHING

WE TOUCH+

!

! . : h
EETY g b . ( ;

: - J ' -.-l- i

CONSTRUCTION BUSINESS FINTECH EDTECH RETAIL MEDIA STUDIO SAAS ENTERPRISE DIGITAL AGENCY CORPORATE



NODE.JS,
EXPRESS.JS,
DJANGO

AAAAAAAAA

WE DON'T JUST MAKE PRETTY WEBSITES

AND VISUALS. WE CREATE EFFECTIVE

DIGITAL STRATEGIES FROM MARKET
RESEARCH TO PROMOTION

G :;An, ACT.
S/TS S JS,

EXT JS WORDPRESS MEJS, @ FRAMER

e e ouaR, 63
M Bﬁ; e LARAVEL, R MAG
JS/TS WIX STUDIO

RA C#
||||||||
STRATEGY



WE BREAK DOWN THE PROJECT INTO SPRINTS

AND EFFICIENTLY ALLOCATE TEAM HOURS
WITHIN THE BUDGET.

A WEEKLY REPORT HELPS YOU STAY ON TOP
OF THE PROGRESS AND FLEXIBLY
MANAGE COSTS

AUGUST SPRINT

Backenc

Full Stack Developt

Project Art-Direction

Art-Director, Producer, Lead Designer

Week1 Week2 Week3 Week4

6n 200 150  10s

-~ Week1 Week?2

8 17




CONCEPT

PROJECT IS DIVIDED
INTO SMALLER AND MORE
CONTROLABLE PARTS

MOODBOARD BRIEFING UXx /Ul FRONT / BACK PREP

AL DESIGN GOAL TEST PREPARING PROTOTYPE UILKIT IDEATE ANALYTICS

. §
|

P e |-|_--" T
MAP SURVEYS WIREFRAMES = APP | DEVELOPINC RESEARCH & STRATEGY USER FLOW GOAL
ll ‘ .




THE PRQ.UIECT TEAM
OFEERS PRECISE

COST ESTIMATES,
ENSURING A CLEAR
UNDERSTANDING




Of POP CULTURE,
WE TRY TO
JUNDERSTAND THE
PAST, PRESENT AND
OUR FUTURE.

THIS IS A CATALYST FOR DEVELOPING
INNOVATIVE THINKING AND COOL IDEAS
FOR OUR PROJECTS



LET'S SHARE
RADIANCE

/ TOGETHER

z OR EXPLORE OUR TOP PROJECTS
FI LL OU I BRI EF STARTING FROM THE NEXT SLIDE -
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AUTONOMOUS COMMUNITY

UNITS

Prototypeiboard vision and interview

Research and analytics

Development the first iteration of identity
Finalizing design detalls
Development of a design layout Frontend development
Testing
Development Guidelines

Market launch

Website Identity Graphics Guidlines 8



The role of the government in the modern world is fading
into the shadows. It has become clear that people can
organise themselves into small autonomous groups that
can support themselves independently. For such a
tomorrow future, we created the Units™ project.

Site of the Day W/,




2023

UNITS

CONTACTS MENLU

UNITS™ - AUTONOMOUS
COMMUNITY

INVESTMENTS IN MOBILE SETTLEMENT UNITS 3
B
: 2
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e/ . i i f UNITS™ MENU LT !_;! pr,

INSIDE
| THE UNIT

Wl - \
! | | A unit is where your freedom begins.

UM S

INVESTMENTS IN MOBILE SETTLEMENT LINITS

Ir" 9:41
There is nothing unnecessary inside the

LNITS™ x MENL unit, which makes it very efficient.

'HOW TO o
| EARN WITH -\ ol

Eitchen, shower, storage unit - Elng-slze
bedroom

o

Urit Pocd greates unet [ Dwaner buye unit
setilaments in lbostone with | spparimenis
fikgh tourst demand

units. hames units, hames
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AUTONOMOUS COMMUNITY

Uil Poad moves unite Db warnk BEOX tevenue
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PROJECTING

MAP

GRID ONLINE
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JONOMOUS COMMUNITY, -
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AUTONOMOUS COMMUNITY
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10 WEEKS 2022
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MULTIMEDIA PRODUCTION STUDIO

CREENBLASTERS

Research and analytics

Prototype and interview
Development of a design layout
Frontend development
Revision of the design
Testing

Market launch

Website 3D Graphics 15



SCREENBLASTERS 2022

%x /

oMK Cyxaves Bepa bpexm+esa

PROJECTS OMLIME COMTACTS SHOWREEL

.
V4

-
-

MULTIMEDIA
PRODUCTI
STU

ScreenBlasters is a multimedia
studio that develops all sorts of
different visuals for events,
concerts, conferences and

awards. They do cool mapping - ‘ __)\\ — ._ i
on buildings and stuff like that. L |l - \a

ScreenBlasters

' SHOW + CONCERT + MAPPING + AWARD +~ CONFERENCE + MOTION DESIGN + ONLINE -+

MynsTmeguitHoe woy
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SCREENBLASTERS 2022

+ SHOWREEL

i '\



SCREENBLASTERS

PROIECTS

ONLINE  CONTACTS SHOWREEL

| In autumn 2019, our team broke into the Circle
of Light international festival for the first time, Screen lasters
which gathers artists from all over the world to
visually and musically transform
the architectural appearance of Moscow. Mapping

2019

2022

+ SHOWREEL ——

Antifragility

The opening video for the conference.
The main theme of the event was the
sustainability and strength of the
company in a changing environment.
Intro in the form of an abstract
visualization of strength and antifragility.

360 Event Motion Design 2022




10 WEEKS 2022
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ONLINE PLATFORM OF INTELLECTUAL GAMES

POLEMICA

Research and analytics

Board vislon and interview
Development the first iteration of identity
Finalizing design detalls
Testing
Development Guidelines

Launch of promo of new identity

Identity 3D Merch Guidelines Motion Graphics 19



POLEMICA 2022

Polemica is an online platform of
intellectual games. Here you can
play board games, mafia, and all
this in online mode.

We came up with a colorful identity
for this brand, developed guides and
made a whole bunch of different
materials for communication.

Polemica




POLEMICA

IDENTITY

Polemica

Plagues repeat the silhouettes of the logo.
The advertising materials unobtrusively
lead to the idea of functionally connected
parts that are grouped together to become
something whole.

2022

21



POLEMICA 2022

g ‘ Polemica ©

Games

Home About Evenls Videos More * ol Liked

IDENTITY 22



POLEMICA

2022

Within the main Polemica
brand, there is an independent
sub-brand that stands for only
one game - Mafia.




POLEMICA

HOBbIU PEXXUM
UTPbI

IDENTITY

2022

Polemica (news)

PLAYMAFIA

MINOR NUIrPbl PRO
y>Ke CKOpO N MASTERS

OTKpbITHE HOBOW NATK yKe
Ha cnepytoLleil Hepene

‘- -‘
Polemica(news)

Jluru PRO cpenu Bcex y4aCTHUKOB
NpoLNoro cesoHa

24



4 WEEKS 2023
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FURNITURE COMPANY

URBAN AMENITIES

Research and analytics
Prototype/board vision and interview
Development the first iteration of identity
Finalizing design detalls
Development guidelines

Promo of new identity

Identity Merch Guidelines Graphics 25



2023

URBAN AMENITIES

Developed a new style for an American
startup from California, producing furniture
made of wood. The main feature is that

each item can be assembled independently i e s
from individual modules and without tools.

This is reflected in the logo.




URBAN AMENITIES 2023

Plaques repeat the silhouettes of @ ban amenitias
the logo. The advertising materials
unobtrusively lead to the idea of
functionally connected parts that Te Sse raCt
are grouped together to become o e
something whole.

L

LOS ANGELES, CA +1 (232) 343-4343
URBAN.AMENITIES.LIVE




IDENTITY

URBAN AMENITIE oo

NEW COLLECTION

Tesseract

Urban Amenities

A brand with 2 focus on convenence in
everyday life, creating coziness and
functionality around you

Tesseract
lew collection

28



URBAN AMENITIES 2023

= . N ULl Tesseract

= .' New

P collection

S ‘
averyday life, creating coziness and |
functionality around you

Tesseract Tesseract | .
New collection New collection 'y Y D

Everyeday lile, creating ooziness and
e §  Tunctionadily aounsd you

IDENTITY 29



12 WEEKS 2023
R C

MUSIC LABEL

INDIEVID

Research and analytics
Prototypeiboard vision and interview
Development the first iteration of identity
Finalizing design detalls
Development of a design layout Frontend development
Testing
Development Guidelines

Market launch

Website Identity Graphics Guidlines 30



INDIEVID

The music label, a friendly community of
musicians, responsive and professional
management, well-established work in

streaming - all this for each of our artists.

All music consists of seven notes.
We do not invent the eighth, but discover
something that has long existed,
remaining unnoticed. New names,
new directions, new emotions.




INDIEVID
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INDIEVID 2023

Coar, HMatthoaw!

Allowe tha astabiishad in the asame way thoe expermmant reprasants an
exparimant of acthvabion Congtant us tha mportance of taak activities
Reprasants and guantitathve idestionsl organzabonal with respect to
assantial thaot guantitative tasks. And the set conditions. And dovalopment
of conditions.

The evaryday essential sbructure of the orgenizational suprame shows,
referrals equal to the devalopment of roforrals in a mannar progressiva
parmarent contributos to the new significancs of leaming n an mpartant
wiay the established dinections of the verification of the development
activity.

Kmg Rogards

Michael Kotlyar

music@mndievid.me

L |
o
=
o
>
-
0
=

novodmitrovskaya str., 2ki
127015, moscow

HOUMBUO

IDENTITY/WEBSITE A 34



32 WEEKS 2021
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CRM FOR DENTISTRY

STOMX

Prototype and interview

Research and analytics

Development of a design layout
Frontend development
Revision of the design
Testing
Three extra development sprints

Market launch

UX/Ul CRM DEV 35



2021

STOMX
Wc,,,.-w
o
We developed a CRM system | gt | |
for dental clinics. The main i D e e | e —
idea is that everyone is used o o
to working with paper. ool




STOMX

Everything is simple on paper.
That's why we don't complicate
things here, we make an almost

paper-based interface.

= Akl mTopHAE EARTA

. Elerpodascnn

L R

+  AmbynaTopHan KapTa

MNnaH neyeH1s

Pl S i T Ccibains DA TOTRA TRk Y
EARRTOR

4500 F — 45500 34 500

Mg G noEEmKA 15 KO DHERRK
Kdsnan

G2E0P —BEB20 12 400

Eapsec Tpareel cTenes mo wkane Moprena-
Lrepeepa

o4 A0 E - B2 OO0 73420

Megsnme TpSHoH nenpecci

800 F — 2500 16 900

st e DRApyILEHHE Syt

4 500 F — 45500 34 500

+ PacnvcaHwe

12 courphipes

L TR

132 couTRBER

aaaaa

MpsnEapd Tan bR AR

e o [y

Mpebosnoe A .

LD e

TR 230

Escemigopa A, #

=7 F| 588 ER R

2021



STOMX

CRM FOR DENTISTRY

2021
13 ceHTA6PSA
HexwHa O,
&
Mueosapos A,
nnapmoHoB
MowmoGa A Muxaun KOpbeBuy o
CAKHO £ Kupunnos I".A.
AMbynaTtopHasa KapTa @ 018 rpu6oenos A. C.
MeaukameHTo3Has 0bpaboTka OTMEeYeHHbIX
KaHanos
4 500 45 500 34 500
We built a system, actively using typography. We emphasize some regular
functions with icons so as not to litter the screens in the end. Neat and intuitive
interface easy to use.
38



STOMX

CRM FOR DENTISTRY

HLEHIUE

&

Basically, we have a layout consisting of three columns.

2021

39



4 WEEKS 2022
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MOTION REEL

2GIS

Storyboard

Research and analytics

Board vision and interview

Production of the first iteration
Revision contral
Second iteration of the project

Launch of promotional campaign

3D Motion Graphics 44



2GIS 2022

—=m.

The 2GIS team is trying out the
iImplementation of a new
feature for cyclists that we had
to tell you about in a video. 53 MUH

BIYTb

_ be3onacHbin
You can watch the motion

video in its entirety at the

([T Illlllliﬁiﬁiiililiﬂl Illiill iiﬂﬂ ﬂiﬂﬁ



8 WEEKS 2023
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INVESTMENT COMPANY

INVELLECT

Research and analytics

Prototype and interview
Development of a design layout
Frontend development
Revision of the design
Testing

Market launch

Website 3D Graphics 46



INVELLECT 2023

OMHUTPEN

Toproeo-NpoM3BoacTBEHHbLIA XONOWMHT,

BNAOe oLLMiA KOMNaHWaMIKA Mo NpPous

K amcTpubyum Toeapose onA HoReCa. B ocHoee
CTpatervi NexuT BEpTUKaNbHas MHTerpawuus Bcei
NpPOM3BOOCTBEHHO-COLITOBOM LIENOYKM,

wish home

KomMnaHua no gesenonMeHTy KOTTeaKHbIX
anapTameHToB No mogenu Home as Service —

The website for an investment B o L e
CO mpa ny th at he|DS yo u b u i Id a Cripoca Ha BHYTPEeHHWHA TYPU3M
strategy for their development and

scale and increase profitability

500 70
150 60




INVELLECT 2023




24 WEEKS 2021
R % C

ARCHITECTURAL COMPANY

FORMAT ARCHITECTS

Research and analytics
Prototype and interview
Development of a design layout
Frontend development
Font design
Revision of the design
Testing

Market launch

Website Graphics Font 49



FORMAT ARCHITECTS

R ARERTES AT BARRHCH EOHTASTH
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Mt pykeaem, Kakod OVGET BUD M3 OKHE KAMIO0R pAOOTHME, NOTORMY 4TO QOKYSEHTELAR ND Bl
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FORMAT ARCHITECTS
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FORMAT ARCHITECTS

-

2021

Recently, the bureau acquired
ownership of an office in the building
of the former state electric Power
plant, which is an architectural
monument of regional significance.
We have built a lot of Soviet buildings
in the constructivist style in
Novosibirsk, and this is one of them.

The firm font of the bureau was made
with an eye to the typography of
constructivism. Modularity, simplicity
and avant-garde character of the font
helps the bureau to find its
expressiveness.

-
r
-
v
r




14 WEEKS 2020
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MULTIVITAMIN PACKAGIN

BASI

Prototype and interview

Research and analytics

Development of the first iteration
Revision of the design
Testing
Development of the second iteration

Testing Market launch

Naming Graphics Packing 3D Motion 53



BASIK is a multivitamin complex
of vitamins B6,A,S,|,K2.
In general, basic vitamins with
pragmatic naming.

2%




ButamuH y4yacTeyeT
B METaﬁDﬂHHEEKHF S lata i -Ta
cax, YCWINBAET Ul BASIK

obecr wBaeT HO VITAMIN A

pat 'OW (
Mg 3L

13E
BO/JT® . E

Y4YacTUYHO CUHTE3
KWLLEeYHON MUKPO!
HO 3TO KONW4YECTB
nepekpbiBaeT CyT

notpebHocTs B B

ButamunH A coxpa

CeneH — 310 MUKpPO23ne-
MEHT, HHO Heobxoau-
Mbil [ epPXXaHWA
3000 " LHNH W
MY BXOOUT B
HTOB W OKONO
leHcoaepXxa-
, KOTOpbIEe 0be-
y | NpaBunbHOe
PpyHKUMOHMpPOBaHWe penpo-
AYKTUBHOW CUCTEMBI, LLNTO-
BUOHOW Xenesbl, y4acTByroT
B npoun3sogcree AHK,
3almuaioT opraHnam oT
bakTepwuin, BUPYCOB W
noBpeXaeHW, Bbi3BaHHbIX
cBODOAHBIMM paguKanamMu.

B cneunant i Ki
neYeHu L MTax.
BASIK Boce N IPOUEHTOB K
IRON 1y f :}DﬂyHTDE VITAMIN K2
M |.““~ﬁ_~ B uCxoxpge-

HUA. FES LKnpopac-
TE:::pL-iM::JM%:ETED, ans
TOro 4robbl OH OblLN MakcK-

MaUTbHO NoOne3eH, AOJIXKEH
NCNoJib30BdTbCH COBMECT-

XKeneso — 310 MUHE HO C Macnamw. ButamuH K2 | XOAuM
KOTOPbIW ECTECTBEHH. OnA co3p OYHOro
obpasom NpUCYTCTBYET BO cKene «Hanpas-
MHOMMX NPpoaA X, crneun- naeT KOCTHYIO
anbHO B . TKaHE biBAeMO-
HEeKOTOR B/MEH B CTH K 1 uapanm-
KayecT -' 1N nobas- Hbl 3 a4ynTenbHo
K uny - g BbiCT Crynaer Kara-
ABNAE NM3aT®®oM oA co3naHuA
HEHTO benkos, BXoOsaLWMX B

benkal IX KPOBAHbBIX
Teney (1 POLUMTOB), KOTO-
Pbi NEepeHoCUT KUCcnopopg,
N3 NNErknx B TKaHW.

COCTaB ceppua 1 nerkux.
KoHTponupyeT ypoBeHb
Kanbuus, aKkTMBHO B3aUMO-
OENCTBYA C HUM.




BASIK

LLLLL
.....

ve chall Qﬁh’as to make a package that you wouldn't want
1 8 gﬁggmm a medicine cabinet. Or in a dresser drawer.

.
.
..-""

|-r‘

':'11 !

We had to make the packaging it looks good in plain sight, because
it is important to take vitamins regularly and not to forget about it.

PACKING o6
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DIGITAL SUPPLIER

HI-HACO

Research and analytics
Prototype and interview
Development of a design layout
Frontend development
Revision of the design
Testing
Two development sprints

Market launch

Identity Graphics 3D Merch Packaging 58



HI-HACO 2023

MY PEHJEF

Hihaco is a small video card store that loudly
wanted to enter the digital market. We have
developed a visual language that allows us to
differ from other hardware stores, but we have
retained the recognition of the field of activity.

iL

MVIDIA GEFORCE RTx 3826

; B T 1 T i |
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HI-HACO 2655

We are using “low resolution” and “pixelated” effects on the
texts and images to visually emphasize connection beetween
graphic cards and brand identity for HiHaCo
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